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Kim, W. G., Ng, C. N., & Kim, Y. (2009). Influence of institutional DINESERV on customer satisfaction, 

return intention, and word-of-mouth, International Journal of Hospitality Management, 28, 10-17. 
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Intention: Validating Technology Acceptance Model with External Factors via Structural Equation 
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Camillo, A., Connolly, D. J., & Kim, W. G. (2008). Critical Success Factors for Independent Restaurants 

in Northern California, Cornell Hospitality Quarterly, 49(4), 364-380. 

Gazzoli, G., Kim, W. G., & Palkurthi, R. (2008). Online Distribution: Are the Global Hotel Companies 
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HONORS AND AWARD 
 

Best Paper Award:  Jang, Y. J., Kim, W. G., & Bonn, M. (2010). Consumers’ Attitudes and Behavioral 

Intentions in Green Restaurants: Focused on food-related lifestyle segments of Generation Y. 2010 
International CHRIE Conference, July 28-31, San Juan, Puerto Rico.  

 

The Institute of Hospitality Education Research Award 2009, Best Paper Award: Kim, W. G., & 
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Brymer, R. A (2009). The Effects of Ethical Leadership on Manager Job Satisfaction, Commitment, 

Behavioral Outcomes and Firm Performance. 2009 EuroCHRIE Conference, October 22-24, Helsinki, 

Finland.  

  
Outstanding Paper Award at the Literati Network Awards for Excellence 2009: Gazzoli, G., Kim, W. 

G., & Palkurthi, R. (2008). Online Distribution: Are the Global Hotel Companies Getting It Right? 

International Journal of Contemporary Hospitality Management, 20(4), 375-387. 

 

Nominated as finalists for the Best Paper Award: Kim, W. G., & Lee, S. (2007). Developing a New Hotel 

Performance Measurement System: Application of the Balanced-Score Card and the Fuzzy-Analytical 

Hierarchy Process Model, 1st Hospitality & Leisure: Business Advances & Applied Reserach Conference, 

July 5-6, Lausanne, Switzerland.  

 

Nominated for the OSU Regents Distinguished Teaching Award, College of Human Environmental 

Sciences, Oklahoma State University, 2007.  

 

Marvel Maunder Young Educator Award. KOMA CHRIE (Council on Hotel Restaurant and 

Institutional Education), April 22, 2006, Fayetteville, Arkansas, USA. 

 

Nominated for the Marguerite Scruggs Meritorious Research Award and the OSU Regents 

Distinguished Research Award, College of Human Environmental Sciences, Oklahoma State University, 

2006.  

 

Best Article of the Year Award by Sage Publication: Kim, W. G., Han, J. H., & Hyun K. (2004). 

Multi-stage Synthetic Hotel Pricing, Published in the Journal of Hospitality & Tourism Research, Volume 

28, Issue 2, 2004, 2005 ICHRIE (International Council on Hotel, Restaurant, and Institutional Education), 

July 27-31, Las Vegas, Nevada, USA. 

 

Best Paper Award: Kim, W. G., & Ham, S. (2004). The Impact of Information Technology on Service 

Quality in the Hotel Industry, 2004 HITA (Hospitality Information Technology Association), June 20-21, 

Dallas, Texas, USA. 

  

Best Paper Award: Lee, H. Y., Kim. W. G., & Lee, Y. G. (2004). Extending the Technology Acceptance 

Model for Computer Reservation System (CRS) Context, 9th Annual Graduate Education and Graduate 

Student Research Conference in Hospitality and Tourism, January 6-8, Houston, Texas, USA.  
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11/2007 – Present Editorial Board International Journal of Contemporary Hospitality 

Management, USA 
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01/2011 – Present Editorial Board Tourism Economics, UK 
 

02/2003 – Present Editorial Board Journal of Quality Assurance in Hospitality & 

Tourism, UK 
 

01/2002 – Present Editorial Board Journal of Human Resources in Hospitality and 

Tourism, UK 
 

01/2009 – Present Editorial Board Journal of Hospitality and Tourism Technology, USA 

 
01/2002 – Present Reviewer Tourism Management, New Zealand 

 

09/2003 – Present Reviewer Annals of Tourism Research, USA 
 

05/2008 – Present Reviewer Cornell Hospitality Quarterly, USA  

 

 
 


